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LETTER FROM OUR FOUNDER
“Shell’s insistence on embarking
on seismic surveys along the
Wild Coast towards the end
of 2021 demonstrated the
extractive forces at play in
South Africa that act for the
benefit of large corporations
at the expense of local
communities, cultural heritage
and biodiversity.”
AANIYAH OMARDIEN
FOUNDER

We emerged from 2021 somewhat wearily and uncertain after Covid-19 unsettled life as we knew it with
lockdowns, curfews and restrictions on public gatherings. The entanglement of social and environmental
justice issues was made vividly clear and compounded during this time. This entanglement continues to
influence how we work as a non-profit organisation that aims to build communities that care for our marine
environment.
Shell’s insistence on embarking on seismic surveys along the Wild Coast towards the end of 2021 demonstrated
the extractive forces at play in South Africa that act for the benefit of large corporations at the expense
of local communities, cultural heritage and biodiversity. Fishers have strongly voiced their concerns about
seismic surveys taking place on South Africa’s coastline. After a gruelling battle, the interdict was put in place
due to the collaborative efforts of fishers, communities, lawyers, civil society/environmental organisations and
researchers. It is clearer than ever that partnerships and collaboration are needed to bring about what is good
for the Earth and for people.
We undertook less cleanups in 2021 due to the restrictions on public gatherings, but spent time developing
partnerships with organisations that share our mission to protect, restore and regenerate ocean ecosystem
health. We strengthened our relationships with South African National Parks (SANParks), Twyg on Plastic Free
July (PFJ), Center for Creative Education, Two Oceans Aquarium, Two Oceans Aquarium Education Foundation,
Women on Waves, CapeNature, HotPoets, SurfPop, All Atlantic Youth, Sea The Bigger Picture, Dalebrook
and Chardonnay Deli, The Future Kids Club, Helderberg Ocean Awareness and the University of Cape Town’s
(UCT) Biological Sciences Students. We also built relationships with many individuals who volunteered their
perspectives on related environmental and social justice topics through our blog posts.
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Letter from our founder continued...

We are grateful for the monetary partnerships we have secured that support our ongoing work. Both Bruce
Jack Wines and the Mapula Trust committed to supporting us for a three-year period. We continue to look
for funding to cover core costs through corporate sponsorships and grants. We enjoyed support from the
Department of Arts and culture for a project undertaken at Surfers Corner. Funding was also secured for the
Youth Visions for a Changing Climate (YVCC) project through the University of Stellenbosch and in partnership
with the City of Cape Town and Cape Higher Education Consortium.
We underwent operational changes in 2021. Stefanie Swanepoel and Maria Honig have stepped down as
directors of The Beach Co-op (TBCO), and we thank them for their support over the years. They remain critical
friends of TBCO, and we will continue to engage and receive insights and guidance from them alongside
Professor Peter Ryan who remains our scientific advisor. Megan-Rose Francis remains our Operations Manager
and Dr Nicole Martin has joined as an intern. Incoming co-founders are Dr Ffion Atkins and Thando Mazombo.
The new directorship, and hence their positions as co-founders, will focus on bringing the next stage of TBCO
to life. Ffion will work to strengthen TBCO’s status as a strategic academic research and project partner at the
metropolitan scale. Thando will work on community empowerment, focusing specifically on womxn and girls
of colour. I will remain focused on building communities that care, linked to my PhD research. Our focus areas
serve to support the ongoing work to build ocean literacy and enable access for all to marine resources. This
aligns with our principle that all people should be able to enjoy and benefit from a healthy and resilient ocean.
We disbanded our board in 2021, electing to work more closely as a team and drawing expertise from critical
friends and specialists, many of which have acted as board members for TBCO. We are deeply appreciative
to our board members and chair for the significant role that they have played in shaping who we are today.
We look forward to a year of working in partnership and co-creating how we address the many challenges we
face collectively, and with both people and planet at heart.

AANIYAH OMARDIEN
FOUNDER
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OUR ACHIEVEMENTS IN 2021/2022

29 cleanups hosted
1 369 kilograms
of
waste collected

2 tidal pools events
R438 420 received in donations

7 sponsors
1 148 cleanup participants
378 learners engaged
46 volunteers

10 331 social media followers
9 public speaking engagements
7 new partnerships
R41 327 advertising value equivalent for
our print media
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ABOUT US
TBCO is a not-for-profit company that evolved from the work of a group of volunteers that started collecting
marine debris at their local surf break, the rocky shore at Surfers Corner in Muizenberg, Cape Town in 2015.
TBCO’s vision emerged from these early informal gatherings. In the last two years our focus has shifted from
eliminating plastic pollution to the importance of bringing communities on our journey to care for and protect
our marine environment.

OUR VISION
TBCO works collaboratively and creatively within ocean communities
and with government and business to urgently protect, restore and
regenerate the integrity of ocean ecosystems.

OUR CURRENT MISSION
TBCO effectively connects people, institutions and organisations through
evidence-based education and experiential learning to keep South Africa’s
beaches clean and healthy and to protect and enhance ocean health.

OUR CURRENT FOCUS
Building ocean communities that care about marine and human health.

THE BEACH CO-OPERATION INITIATIVE

“If we want to truly work together
and collaboratively solve ocean
issues, we need to take the time
to understand these humanocean relationships outside of
our own perspectives. Listening,
broadening the decision-making
panel, interrogating words and
good deeds and broadening our
own learning are just a few ways
through which we can truly begin
to understand these dynamics and
make cohesive choices. It is a lot
to do in one go, so if you choose to
work on one thing today start by
listening.”
DR NASREEN PEER: A WORLD OCEANS DAY REFLECTION ON
WORKING TOGETHER TO SAVE OUR SEAS. JUNE 8, 2021
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Our Te am
We have a dedicated all-women team with experience in both academic and advocacy work. Our diverse set of skills encompasses community
building, communications and scientific research. We operate in a decentralised way, which has been highly effective in achieving our goals and
keeping costs to a minimum. We have regular weekly meetings and an in-person meeting once a month.

AANIYAH OMARDIEN,
FOUNDER AND DIRECTOR

Aaniyah focuses on work that connects people and nature. She has 15
years of experience in the conservation sector with a strong emphasis
on finding the balance for what is good for the Earth and good for the
people. Aaniyah is a founding fellow for the Women for the Environment
in Africa leadership programme, in which she participated in 2021. She
is a registered PhD student at the Environmental Learning Research
Centre, Rhodes University.

DR FFION ATKINS,
CO-FOUNDER AND DIRECTOR,
(RESEARCH AND CITIZEN SCIENCE)
Ffion has extensive experience working in oceanography, communitybased conservation and water resource management. For the last five
years, she has worked at the intersection of urban resource flows, natural
ecosystem function and social context within the broader aim of urban
resilience. She is currently affiliated to the African Climate Development
Initiative as a postdoctoral researcher working on projects related to
groundwater in rapidly expanding South African cities.

THANDO MAZOMBA,
CO-FOUNDER AND DIRECTOR
(MENTORING, COMMUNITY EMPOWERMENT, OCEAN LITERACY)
Thando is a marine biologist, oceanographer and environmental
scientist. She has always enjoyed trying to understand the ocean and
its communities at a holistic level. Thando aims to contribute to the
regeneration of ubuntu, understanding that the wealth of a community
is measured by the health of its surrounding environment. Her work in
the private and public sector, as well as acting as a youth ambassador
to the European Union-led All-Atlantic Ocean Research Alliance has
allowed Thando to carry these important conversations across different
professional, geographical and social contexts and scales.
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MEGAN-ROSE FRANCIS,
OPERATIONS MANAGER

Megan-Rose is a marine conservationist with a love for sharing the
marine ecosystem with youth. She has volunteered at various marine
institutes since the age of 16 and has been participating and volunteering
at beach cleanups for over 10 years. Megan-Rose completed her
Advance Diploma in Nature Conservation in 2020 and has been working
with TBCO for the past three years. She has also started developing her
own business called Immersion to teach people how to snorkel and gain
confidence in the ocean. She also offers guided snorkel experiences.
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DR NICOLE MARTIN
INTERN

Nicole is a marine scientist whose research has primarily focused on the
implications of climate change and biological invasions for marine biota.
She is a postdoctoral researcher at Stellenbosch University and aims
to better understand the drivers of global change with the purpose of
reducing human-caused destruction of our planet. To this end she has
teamed up with TBCO to learn more about plastic pollution, one of these
drivers of global change.
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Umtu ngumtu ngabantu
I am because you are.
Ubuntu is a Nguni Bantu framework of humanity that can be
seen to sit alongside the long-standing proverb “Umtu ngumtu
ngabantu” which directly translates to “ One is someone because
of other beings”. This is a clear understanding that we do not
exist and move in isolation. We are in relation, all the time. The
proverb is well known as “I am because you are.” Humanity and
community lean into this teaching because it demands respect of
one another; respect of our natural surroundings that co-exist
with us and our communities.

THE BEACH CO-OPERATION INITIATIVE
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Go als and Objective s
Our goals and objectives in 2021 were:

GOAL 1

GOAL 2

TBCO empowers coastal communities as keepers of
our ocean

TBCO works to keep South Africa’s beaches clean and
healthy

OBJECTIVE 1:

OBJECTIVE 1:

TBCO uses creative and science-based communication and events to raise
awareness and support communities in acting for change

TBCO’s Dirty Dozen Cleanup™ methodology is adopted at the national, regional and

OBJECTIVE 2:

TBCO has strong partnerships that it leverages to scale up its work

international level
OBJECTIVE 2:

The Dirty Dozen Cleanup™ methodology is used as a tool of choice for consumer and
business beach cleanups
OBJECTIVE 3:

Grow the number of TBCO and partner-led beach cleanups
OBJECTIVE 4:

Develop innovative projects that stimulate citizen action to clean and protect beaches
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THEORY OF CHANGE
We have gone through several versions of a Theory of Change (TOC). For 2022 we have opted to focus on
particular problems, our projects/activities and their outputs. The intended outcomes of our work overall are
detailed in a separate section owing to the overlapping and complementarity of our projects. For more info
about our TOC, please contact us.

“South Africa is abundant in open, natural spaces, yet they
are still spaces of privilege. This Women on Waves event and
similar community events aim to unravel this norm and in
the same swift action co-create access to powerful, inclusive,
collaborative spaces.”
MONIQUE ROGERS FROM BLOG WOMXN IN WATER
- HOPE IN ACTION NOVEMBER 10, 2021
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Challenges and TBC O act ions

CHALLENGE 1: PLASTIC POLLUTION HOTSPOTS ARE CENTRED AROUND URBAN AREAS.

ACTION

RAISE AWARENESS OF
OBSERVED PATTERN

UNDERSTAND
CONSUMER BEHAVIOUR

UNDERSTAND DIVERSE
COMMUNITIES AND THEIR CONTEXT

PROJECT

AWARENESS CAMPAIGNS
(EPR, #PFJ, ICCU),
INTERACTIVE DATA VISUALISATION

DIRTY DOZEN
CLEANUPS

POST CLEANUP SURVEY,
HYDRO RUG, YVCC

OUTPUT

INCREASED AWARENESS,
EVIDENCED BEHAVIOURAL
CHANGE (LONG TERM DATASETS,
STORYTELLING)

LONG TERM DIRTY DOZEN DATA ACROSS SA.
LONG TERM QUALITATIVE DATA: AWARENESS,
PERCEPTION, MOTIVATIONS
COLLECTION OF NARRATIVES
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CHALLENGE 2: AWARENESS OF PLASTIC POLLUTION DOESN’T NECESSARILY TRANSLATE TO TRANSFORMING CONSUMPTIVE HABITS

ACTION

PROJECT

OUTPUT

CULTIVATE OCEAN CONNECTIONS
AND COMMUNITIES OF CARE

WOMEN
ON WAVES

BIOCULTURAL
EVENTS

HYDRO
RUG

EXPOSURE TO NATURAL SPACE,
DIVERSE CONTEXTS AND MULTIPLE
CULTURES
INCREASED SENSE OF BELONGING
AND CONNECTION (TO SELF, EACH
OTHER AND ENVIRONMENT)
ARTISTIC CONTRIBUTION TO
SPACES REFLECTING LOCAL
CONTEXT

FOSTER OCEAN LITERACY
AMONG YOUTH

YOUTH
PROGRAMME

YVCC

DEVELOP GREATER CAPACITY
FOR SYSTEMS THINKING
DEVELOP DEEPER
UNDERSTANDING OF NATURAL
SYSTEMS

INVESTIGATE LOCAL BARRIERS TO
POSITIVE BEHAVIOUR CHANGE

POST CLEANUP
SURVEY

LONG TERM QUALITATIVE DATA:
AWARENESS, PERCEPTION,
MOTIVATIONS
COLLECTION OF
NARRATIVES
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CHALLENGE 3: MUNICIPAL SERVICES ARE OFTEN INSUFFICIENT TO KEEP BEACHES CLEAN AND HEALTH, PARTICULARLY BEACHES
PREVIOUSLY DEMARCATED FOR POC.
ACTION

PROJECT

OUTPUT

PRIORITISE THOSE BEACHES
THAT ARE NOT FREQUENTLY CLEANED BY
MUNICIPALITY

DIRTY DOZEN
CLEANUPS

SUMMER BEACH
CLEANUP CAMPAIGN

BIOCULTURAL
EVENTS

LONG TERM DIRTY
DOZEN DATA
ACROSS SA.

PRIDE OF
PLACE

UNDERSTAND
DIVERSE COMMUNITIES AND
THEIR CONTEXT

POST CLEANUP
SURVEY

HYDRO
RUG

LONG TERM QUALITATIVE DATA:
AWARENESS, PERCEPTION,
MOTIVATIONS
COLLECTION OF
NARRATIVES

EXPERIENTIAL
LEARNING

REMOVAL OF LITTER FROM
BEACHES
RAISED AWARENESS OF PLASTIC
POLLUTION
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Sphere of inf luence
As there is a certain level of overlap, complementarity and interdependence between our various projects,
we highlight the intended overall outcomes of our work collectively.

SHORT-TERM OUTCOME
Events celebrating biodiversity (including human diversity).
Removal of plastic pollution at strategically chosen beaches.

MEDIUM-TERM OUTCOME
Knowledge co-creation surrounding the nuances of plastic pollution in a South African urban context.
Strengthened TBCO community.

LONG-TERM OUTCOME
Clean beaches.
Knowledge co-creation of trends in plastic pollution in a South African urban context as well as the
multiple co-benefits of beach cleanups.
Deeper understanding of the nuances/diversity of community in a South African urban context and how
this impacts consumer choices (relating to plastic).
Development of White Paper document identifying solutions to plastic pollution in a South African urban
context.

A s s u mpt ion s
Beach cleanups and events provide multiple co-benefits
such as: removing litter from the beach; creating a sense
of community among participants; mental and physical
well-being of participants; and a sense of appreciation,
care and stewardship for natural spaces.
Awareness of the plastic pollution problem is a first step
to changing (i.e. reducing) consumption behaviours.
Civil society, non-profit organisations, municipalities,
academia, industries and businesses play a pivotal role in
creating the systems required to support environmental
and social justice.
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2021 HIGHLIGHTS
Last year was one of being ‘busy in the background’. Covid-19 restrictions limited the number of beach cleanups
we could hold, but we spent time strengthening existing partnerships and networks and forging new ones. A
few of our many highlights of 2021 are described below.

1 . C L EA N UP S AND PART NE RSHIPS
A few cleanup events really stuck out for us this year. One was at Cape Point Reserve in partnership with
SANParks and Nyanga Hiking Club and another was Women on Waves, held in the Reserve in partnership
with SANParks, Black Girl Surf and Find Your Stoke. Both were strong reminders of why we do what we do
and inspired us to keep those partnerships alive.
We undertake these events on a voluntary basis, but are looking for funding to keep them going for the next
few years.
We extended the graffiti art at St James tidal pool to the start of the board walk at Surfer’s Corner, Muizenberg
with CareCreative and support from the Department of Arts and Culture. Claire and the hc360crew painted
eight of the nudibranchs we identified at our New Moon cleanups at the start of the boardwalk. They also
painted the cycles of the moon from new to full moon along the wall.
Dassen island, roughly 90km north of Cape Town off South Africa’s west coast, is an historically important
breeding ground for African penguins. Owing to the prevailing northward Benguela Current, Dassen island
receives substantial volumes of marine debris originating from Cape Town. In 2021, in partnership with Plastics
SA, CapeNature and Cape Town Beach Cleanup, TBCO spent a memorable night on the island conducting
Dirty Dozen beach cleanups removing three-years-worth of marine debris accumulated on these shores.

TOP 3 DIRTY DOZEN CLEANUP ITEMS COLLECTED:

3 789 Individual Sweet Wrappers
3 074 Lollipop Sticks
2 341 Cooldrink Lids
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Four boat loads of rubbish were removed from the island and our Dirty Dozen surveys found lollipop sticks,
cooldrink lids and cooldrink bottles. And, amazingly, cleanup participant Ruben found his kite board that he
had lost off Blouberg in October 2020!
International Coastal Cleanup day (ICC) was spent at BokBaai up the west coast and was only possible in
partnership with one of our primary funders, Mapula Trust. We also hope that this will become our annual ICC
day event.
This was our fourth year of co-hosting the PFJ campaign with Twyg. We led an online campaign with weekly
facts about plastic alongside a #PlasticFreeMzansi challenge. We were unable to host four beach cleanups
as we have done in the past because of Covid-19. The ‘Refashion Plastic’ component of PFJ was created by
Yvonne Brecher, Viviers Studio and Twyg and titled Unmasked Moments – a repurposed zero-waste garment
that upends the use of disposable masks, giving them longevity and adding beauty to function.

2. R ESEARC H PROJ ECTS
Youth Visions in a Changing Climate ( YVCC): This project is a response to the call for proposals
for research on ‘Building Resilience in the City of Cape Town’. The overall aim of the project is to
better understand opportunities for building social-ecological resilience through participatory, artsbased methodologies and engagement with urban youth. The project partners with the University of
Stellenbosch’s Centre for Sustainability Transitions, University of Cape Town, Amava Oluntu and Care
Creative. It is funded by the City of Cape Town and the Cape Higher Education Consortium. The work entails
linking two youth communities – Mitchells Plain and Muizenberg – through three workshops involving
art-based processes, beach and urban waterway cleanups and a participatory mural development.
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Post-cleanup survey: We conduct post-cleanup surveys to gather feedback from our participants,
who represent the incredible diversity of Cape Town’s population. The surveys help us understand
participants’ motives, their perceptions of plastic pollution, perceived solutions and what they do to
reduce their plastic consumption.
Co-creating pedagogies of care: Aaniyah’s PhD proposal and ethics application was approved by
the Education faculty at Rhodes University Her research will focus on co-creating a pedagogy of care
for our marine environment. She is now in her second year of research and this year will focus on the
methods of inquiry. She intends to walk along the False Bay coastline from Cape Point to Hangklip.
Presentations: Aaniyah represented TBCO on a panel discussion hosted by Ceres Juice and facilitated
by Craig Foster from the SeaChange Project regarding the launch of their paper straw that is attached
to the single serving juice carton. Aaniyah also teamed up with Denisha Anand to present a lecture to
American students through the EduAfrica programme on TBCO. She hosted a panel discussion for the
Tomorrow Together Festival on creating circles of care for planet and people. Aaniyah and Ffion both
presented on Pretoria University’s Business School webinar series to discuss the value of citizen science
and to gain insights from participants on how TBCO can use its wealth of data to secure sustainable
funding streams. Megan-Rose conducted five presentations to youth, from primary school right up
to university level where she talked about plastic pollution, our Dirty Dozen methodology and what
motivates her to do what she does.

3 . H OT PO E TS
Friend and collaborator Toni-Giselle Stuart wrote and performed a poem for the Hot Poets project that was
aired throughout COP26. Her poem touched on the changing moons, the historical and socio-ecological
context of Cape Towns beloved tidal pools and False Bay.

THE BEACH CO-OPERATION INITIATIVE
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4. WEBSITE R EV I S I ON
Given the wealth of data we have collected over the past four years, we decided it was time to bring that
data back to our community. We spent the first half of 2021 going through and visualising our cleanup data
and data collected through the Marine Debris Tracker. We created an interactive map where people can
explore geographically where we have (or have not) conducted cleanups and how many and what items
were collected. Ideally, our community would identify beaches where no data exists and help us to build the
database. There is still so much we would like to do with our data, and as time/funding permits, we hope to
make our visuals even more interactive so that people can begin to explore for themselves the patterns in
coastal plastic pollution. We also spent time articulating the important evidence coming out of local and global
scientific literature.

5. STRATEGY R EVI S I ON
Late November 2021, we spent two full days in strategy mode. With the change in directorship, we shared our
visions, identified the various spheres of involvement for each director and planned activities. Some of these
themes are already highlighted in our TOC.
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COMMUNICATIONS AND MEDIA
TBCO managed to leverage spontaneous media opportunities this year despite our lack of dedicated capacity
for marketing and communication. In this financial year, we published 12 articles, held 3 recorded radio
interviews, released 5 videos and 2 podcasts. The advertising value equivalent for the articles was R41 237.00

PO D CAST

2021-22

A RT I CLE
RA D I O I NT E RV I E W
V I D EO
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FINANCIALS
TBCO complies with all legislative and regulatory requirements regarding
its reporting obligations as a non-profit organisation. While we registered
a net loss again this year, taking salary and service-related expenses
into account, we did grow our proportion of revenue by securing work
from the state and for universities. This in part compensated for loss of
revenue from corporate funders. Covid-19 continues to limit corporate
funding of cleanups. Fortunately, we managed to secure three-year
commitments from two of our donors to cover core costs, which has
given us a better sense of security and stability. We will spend more time
this year applying for grants and deepening our relationships with our
donors to gain core financial backing for the 2022/2023 financial year.
Salaries remain below market-related figures, and we will continue
to deepen our efforts this year to narrow this gap. Retaining and
incentivising our experienced and passionate staff complement is key to
us achieving our ambitious vision.

2021

COR PORATES
PR IVATE DON ORS
F ESTIVALS

2022

COR PORATES
N GOs
P R IVATE DON ORS
FESTIVALS
GOVER N M EN T / CIT Y
U N IVERSITIES
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LOOKING FORWARD
As we conclude a second year shaped by the Covid-19 pandemic, we reflect on the importance of moving
and engaging with intentionality. We will continue to work using ubuntu as a foundation for our thinking on
how to address the challenges we face as a country, and globally.
As we witness the construction of the framework of the global treaty on plastic and the adoption of our
own country’s draft resolution on plastic pollution, we are reminded that marine waste has no boundaries
and that everyone is required to be a part of the solution. We are also reminded that it is important that our
work on marine waste speaks to our lived experiences and aligns with sustainable development within our
countries context. TBCO’s contribution to building communities that care for the marine environment remains
local; its framework, however, transcends geographical boundaries.
Our beach cleanups provide spaces for engagement with others, which, in turn, helps to develop and deepen
our understanding of how to balance social, economic, political and environmental objectives related to the
marine waste challenge. Our cleanup activities, in turn, support the three main bodies of work that we focus
on: strategic data collection, pedagogy of care for the marine environment and community empowerment,
and ocean literacy. We are able to generate both quantitative and qualitative data through cleanups and
the work undertaken by Aaniyah in her PhD research. This approach speaks to TBCO’s vision and mission
of connecting various schools of knowledge and lived experiences to bring about a healthier and equitable
marine environment.
We are excited to step into another year, always leading with community in mind. We believe that
collaboration is a strong step towards our shared vision for ocean communities that care. In this light, we
look forward to connecting with more like-minded bodies who will walk this journey with us.

THE BEACH CO-OPERATION INITIATIVE

“The work to transform always
starts with the commitment
of the individual who holds
privilege to take a step back and
spend time for introspection
through various avenues such
as naming your privilege,
understanding how you exist in
society with those privileges,
unlearning, learning through
listening and holding space for
those who do not hold the same
privileges you do; and using
your privileges and agency to
implement change.”
THANDO MAZOMBA BLOG - OCEAN HEALTH:
REFLECTIONS ON REPRESENTATION AUGUST 10, 2021
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W H AT A R E YO U E NJ OYI NG AB OUT B EING HER E AT THIS BEAC H CLEA N U P ?
As part of our post-clean up survey, we want to know more about why people come to cleanups and what
they enjoy most about them. Below are a few of the answers we’ve had so far.

“Picking up plastic so
it doesn’t kill the fish.”

“Looking after nature. Learn more about
the environment then you care more.”

“Taking accountability and responsibility. I am here
to spend time with my daughter and to make her
aware that she can make a difference.”

“I don’t want to be a contributor
but rather a helper that cleans
the ocean.”

“So close to the
ocean, interacting
with it.”

“Creating change.”

“That I get to help the environment because
lots of stuff goes into the ocean and harms
dolphins and turtles.”

“Quality time with my daughter. Sense of
awareness for her, to have access to the
ocean without feeling that it’s not for us.”

“Lots of people from all
ages and backgrounds are
interested.”

“Taking the time to build a
connection with the water.”

“The sense of community that these initiatives
bring. Interacting with like-minded people
that enjoy the ocean.”

Join us!
F B: @thebeach c oop
IG: @thebeachc o_op
thebeachcoop@gm a i l .c om
THEB EACHCOOP.ORG
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